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The Web Page
Optimization Guide

Mastering Visibility in the Al Era: Engineering web assets to be trusted, cited,
and recommended across Google Al Overviews, Gemini, ChatGPT &
Perplexity.

4 Core Web Vitals (INP / LCP) ¢ Entity & Knowledge Graphs ® Answer Engine Optimization (AEO)

@ Generative Optimization (GEO)
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The 7-Pillar Al Search Framework

A systematic methodology to dominate traditional organic search and generative answer engines.

01 Technical Architecture & Core Web Vitals 02 Geotargeting & Localized Entity Authority

Optimize for mobile-first indexing, sub-second TTFB, INP responsiveness, and clean machine crawlability. Dominate high-converting regional catchment areas through LocalBusiness Schema and Google Business Profiles.
03 From Isolated Keywords to Entity Authority o4 Intent Architecture & Conversational Al Prompts

Shift from single-keyword dogma to comprehensive semantic topic clusters and domain Knowledge Graph mapping. Map the 4 modern search intents: Informational, Commercial, Transactional, and Conversational LLM queries.
05 Structuring Content for Bots, LLMs & Humans (AEO) 06 Generative Engine Optimization (GEO) & PR

Deploy Schema.org (JSON-LD), Al-citable direct answer summaries, E-E-A-T signals, and semantic hierarchy. Build authoritative digital PR, verified entity co-occurrences, and multi-model consensus citations.

07 Continuous Al Visibility Auditing & Growth

Track organic SERP positions alongside Al Overview inclusion, LLM sentiment, and revenue conversion metrics.

The Core Growth Objective

Transition from vanity keyword impressions to being the cited consensus recommendation that drives qualified pipeline.
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( INTRODUCTION ) MARKET PARADIGM SHIFT Go SEO Experts - 2026 EDITION

The New Era: Search Belongs to Al

Purchasing decisions no longer happen exclusively on Google's 10 blue links.

( (
Legacy SEO (2010s) OBSOLETE MODEL Generative & Al Search (2026 Standard) MODERN IMPERATIVE
X Rank on page 1 of Google and wait for users to click blue links. * Direct answers synthesized by Google Al Overviews, Gemini, ChatGPT, and Perplexity.
X Obsession with exact keyword repetitions, 1% density, and arbitrary word lengths. * Optimizing for semantic entity graphs, topic authority, and verifiable facts.
X Assumed bots could not understand linguistic nuance, metaphors, or context. * LLMs parse complex natural language queries, multi-turn prompts, and intent.
X Quantity-driven backlink blasts and social bookmarking networks. * Becoming the trusted, cited, and recommended source in generative answers.
X Static monthly reporting focused solely on desktop keyword ranks. % Holistic measurement: SERP visibility + Al Overview share + conversion impact.
\ \
(0] Zero-Click Searches: Over 40% of queries generate 3 Abandonment Threshold: 53% of mobile users leave if a page (0] Al-Assisted Decisions: High-intent buyers consult generative
40 /0 + synthetic Al answers directly on the SERP. takes >3s to respond. 84 /O Al tools before contacting vendors.

Sec
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STEP 01 TECHNICAL SEO

Technical Architecture & Core Web Vitals

Speed and accessibility are the fundamental gateway: if machines and humans struggle to render your page, authority is meaningless.

¥  Core Web Vitals Benchmarks

Google's page experience signals dictate ranking priority and crawl
efficiency:

v LCP (Largest Contentful Paint): < 2.5 seconds for main hero visual.

v INP (Interaction to Next < 200 ms responsiveness (replaced
Paint): FID).

v CLS (Cumulative Layout Shift): < 0.1 visual stability score.

@ Crawl Budget & Server Response

Efficient server infrastructure ensures complete indexation by search
bots and Al scrapers:

v TTFB (Time to First Byte): Under 600ms via Global Edge CDNs.

v HTTP/3 & Brotli: Faster asset compression and transport.

v Crawl Unrestricted access for Googlebot, GPTBot, and
Allowance: PerplexityBot.
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] Mobile-First Readability

100% of indexation occurs on the mobile viewport with clean
machine-readable DOM:

v Pre-Rendered Fast indexing without heavy JS execution
HTML: delays.
v Responsive Layouts: Zero horizontal scrolling or button overlap.

v/ Clean DOM Tree: Under 1,500 nodes for swift parser traversal.

® Strategic Diagnostic: Measuring simple page load alone is obsolete. Modern audits diagnose server response (TTFB), visual layout shifts (CLS), interaction latency (INP), and Al bot
accessibility.

TECHNICAL AUDIT STANDARD
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Geotargeting & Localized Entity Authority

Eliminate fierce national competition by capturing high-intent commercial catchment areas where your customers actually buy.

@ The Regional Catchment Principle i1 LocalBusiness Schema & GBP =] Al-Powered Local Recommendations

Broad national keywords burn marketing budget without ROI if your , ol How conversational assistants handle "near me" and regional vendor

' . _ ' Anchor your physical entity into the global Google Knowledge Graph:

commercial fulfillment is regional: searches:

v Focused Compete against 5 local firms instead of 5,000 v/ JSON-LD LocalBusiness Geo-coordinates, operational hours, and v Entity Al models pull verified local data directly from
Competition: national players. Schema: service areas. Proximity: structured profiles.

v Higher Regional prospects have 3x higher intent to initiate v Google Business Profile Optimized categories, weekly posts, and v Local Positive customer review semantics trigger direct Al
Conversion: contact. (GBP): review velocity. Sentiment: endorsements.

v Hyper-Relevant  Google delivers localized Map Packs for over 46% v NAP 100% exact Name, Address, and Phone matches v Geo-Specific Landing Dedicated hub pages for each key market
SERP: of searches. Consistency: across all directories. Pages: served.

T Action Step: Implement structured LocalBusiness JSON-LD markup and establish verified geographic entity profiles across Google, Apple Maps, and Bing. LOCAL ENTITY GRAPH
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STEP 03 SEMANTIC ARCHITECTURE

From Isolated Keywords to Topical & Entity Authority

Modern search engines and Large Language Models do not rank individual words—they understand entities, concepts, and topical depth.

The Obsolete Keyword Myth

cannot interpret metaphors or synonyms."

"A page must develop only one idea and one keyword because search bots have limited linguistic understanding and

I Topical Maps & Clustering

Cover every nuance of a domain to demonstrate comprehensive
subject authority:

v Pillar Comprehensive guides addressing primary commercial
Pages: solutions.

v Cluster Sub- In-depth articles answering specific procedural
Assets: sub-questions.
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OUTDATED ASSUMPTION The 2026 Semantic Reality

@ Entity Disambiguation

Explicitly link your content to recognized global entities in Wikidata
and Schema:

v sameAs Link corporate entities to authoritative external
Schema: sources.
v Co- Naturally weave industry terms, standards, and

Occurrence: organizations.

GET FOUND. GET SEEN. GET CHOSEN.
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CURRENT SCIENCE

Transformer models (Gemini, RankBrain, MUM) parse deep semantics, intent, entity associations, and contextual
relationships across entire knowledge graphs.

e  Contextual Internal Linking

Construct unbroken semantic pathways between related assets:

v Descriptive Anchor Provide contextual signals, not generic "click
Text: here".

v Bidirectional Connect parent pillars with child sub-
Hierarchies: nodes.
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STEP 04 SEARCH INTENT STRATEGY Go SEO Experts 2026 EDITION

Search Intent Architecture & Conversational Al Prompts

Stop chasing vanity search volume—engineer content that directly satisfies user problems and multi-turn Al prompts.

¥ Informational Intent 1, Commercial Investigation 8 Transactional Intent =1 Conversational Al Prompts
Answering "What", "Why", and "How": Evaluating "Best", "Vs", and "Review": Direct high-intent purchase queries: Queries asked to ChatGPT & Gemini:
v Concise direct definitions. v Feature comparison tables. v Frictionless consultation forms. v "Who is the top B2B SEO agency?"
v Step-by-step guides. v Objective pros and cons. v Verified client case studies. v/ Multi-criteria evaluation queries.
v Cited research findings. v Pricing and ROI calculations. v Transparent service deliverables. v Contextual troubleshooting.
v Captures Al Overview inclusion. V' Third-party benchmark data. v Clear trust signals and proof. v Direct brand recommendation.

@ The 8-Step Modern Keyword Framework: 1. Persona Mapping — 2. Problem Statement Definition — 3. Competitive Gap Analysis — 4. Intent Classification — 5. Al Prompt Extraction — 6. Topic
Grouping — 7. Regional Geotargeting — 8. Content Matrix Prioritization.

INTENT MAPPING MATRIX
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STEP 05 CONTENT ARCHITECTURE Go SEO Experts 2026 EDITION

Structuring Content for Bots, LLMs & Humans: AEO & E-E-A-T

Answer Engine Optimization (AEQO) ensures Al crawlers can effortlessly parse, extract, and cite your answers as primary sources.

® Schema.org Structured Data (JSON-LD) & Al-Citable Answer Formatting @ E-E-A-T & Accessible Standards

Speak directly to search bots in unambiguous, machine-readable - ) ' , )

e Format content specifically for Large Language Model extraction: Google's core quality rater benchmark for ranking and trust:

v/ Organization & Author Verify creator credentials and corporate V' Direct Definition 40-60 word concise answers placed directly v Experience & First-hand data, proprietary case studies, and
Schema: entity. Blocks: under H2s. Expertise: named authors.

v FAQPage & HowTo Qualify for rich SERP snippets and direct v/ Markdown Structured comparison matrices that LLMs quote v Descriptive ALT Meaningful assistive descriptions (never keyword
Schema: voice answers. Tables: verbatim. Text: spam).

v Product & Service Deliver structured pricing, offerings, and v Numbered Clear sequential logic favored by Answer v Transparent Footnotes, outbound citations, and publication
Schema: ratings. Workflows: Engines. Sources: timestamps.

© Deprecated Tactics Retired: Keyword density percentages (1% rules), bolding keywords for rank, and keyword-stuffed image alt text are actively penalized as spam. Focus exclusively on clarity,

. . ZERO SPAM COMPLIANCE
structured data, and authentic expertise.
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STEP 06 GENERATIVE OPTIMIZATION Go SEO Experts 2026 EDITION

Generative Engine Optimization (GEO) & Brand Citations

Beyond simple social media sharing: establish the multi-platform authority required for LLMs to recommend your company.

© Digital PR & Editorial Authority =% Entity Co-Occurrence Citations <7 Multi-Model Al Accessibility

Al engines synthesize answers from trusted, authoritative consensus How LLMs build statistical associations between your brand and core Ensure your intellectual property is ingested by generative web

sources: solutions: scrapers:

v Tier-1Industry Secure editorial coverage in respected v Brand + Topic Repeated mentions alongside industry standard v Robots.txt Explicit permissions for GPTBot, ClaudeBot,
Coverage: publications. Association: terms across the web. Optimization: PerplexityBot, and Google-Extended.

v Proprietary Publish original industry surveys and data v Unlinked Brand Al models value verified editorial mentions even v Clickable Content crafted to win the footnote links in ChatGPT
Research: benchmarks that journalists link. Mentions: without hyperlinks. Source Links: Search and Perplexity.

v/ Thought Executive commentary on podcasts, webinars, and V' Industry Verified listings on G2, Clutch, Crunchbase, and v/ LLM Sentiment Positive reputation signals across
Leadership: news outlets. Directories: LinkedIn. Optimization: community platforms.

# GEO Strategy: If an Al model cannot find third-party consensus affirming your business, it will recommend your competitor. Generative visibility requires multi-source validation. GEO AUTHORITY STANDARD
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Continuous Al Visibility Auditing & Performance lteration

Search optimization is not a static one-time deliverable—it is an active intelligence loop to protect and grow market share.

3 Al Overview Tracking @ LLMBrand Perception ) Quarterly Refresh S Revenue Attribution
Monitor modern SERP share: Audit how Al models describe you: Prevent content decay: Connect visibility to pipeline:
v Al Overview citation frequency. v Prompt audits on ChatGPT & Gemini. v/ Update industry benchmarks. v Qualified lead velocity.
v/ Topical snippet ownership. v Perplexity recommendation share. v Expand high-performing clusters. v Customer acquisition cost (CAC).
v Zero-click impression share. v Competitive sentiment analysis. v/ Prune obsolete thin pages. V' Pipeline contribution value.
v Google Search Console trends. V' ldentify missing citations. v/ Refine outdated schema tags. v High-intent conversion rate.
B The Growth Flywheel: Algorithmic landscapes shift monthly. Top brands run continuous monthly audits of technical health, Al citation share, content freshness, and user engagement. AGILE OPTIMIZATION CYCLE
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C PARTNER WITH THE EXPERTS > ABOUT GO SEO EXPERTS

Mastering Visibility in the Al Era

We engineer high-performance search strategies that ensure your brand is trusted, cited, and chosen across Google,
Gemini, ChatGPT, and Perplexity.

Generative Engine Optimization (GEO) Answer Engine Optimization (AEO)

Ensuring your company and offerings are directly recommended with Structuring authoritative content, direct definition blocks, and
clickable source links across Al engines. Schema.org for seamless Al synthesis.

Semantic SEO & Knowledge Graphs LLM Brand Visibility Auditing

Deploying comprehensive entity mapping and web taxonomy so Deep-dive audits revealing how major Al models perceive your brand
machine crawlers recognize brand authority. compared to market competitors.
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(STRATEGIC CONSULTATION)

Ready to Make Al Recommend Your Business?

Schedule an executive consultation or request your comprehensive Al Search Visibility Audit
today.

HQ: Anatole France 1210, Colinas de San Jeronimo, Monterrey, NL, Mexico
Email: info@goseoexperts.com
Phone: +52 (81) 2470-1730

Web: www.goseoexperts.com
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